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This presentation contains certain forward-looking statements and opinions. Forward-looking statements are statements that do not relate to 
historical facts and events and such statements and opinions pertaining to the future that, for example, contain wording such as “believes”, “deems”, 
“estimates”, “anticipates”, “aims’, “expects”, “assumes”, “forecasts”, “targets”, “intends”, “could”, “will”, “should”, “would”, “according to “estimates”, “is of 
the opinion”, “may”, “plans”, “potential”, “predicts”, “projects”, “to the knowledge of” or similar expressions, which are intended to identify a statement as 
forward-looking. This applies, in particular, to statements and opinions concerning the future financial returns, plans and expectations with respect to 
the business and management of the Company, future growth and profitability and general economic and regulatory environment and other matters 
affecting the Company.

Forward-looking statements are based on current estimates and assumptions made according to the best of the Company’s knowledge. 
Forward-looking statements are inherently associated with both known and unknown risks, uncertainties, and other factors that could cause the 
actual results, including the Company’s cash flow, financial condition and results of operations, to differ materially from the results, or fail to meet 
expectations expressly or implicitly assumed or described in those statements or to turn out to be less favourable than the results expressly or 
implicitly assumed or described in those statements. The Company can give no assurance regarding the future accuracy of the opinions set forth 
herein or as to the actual occurrence of any predicted developments.

In light of the risks, uncertainties and assumptions associated with forward-looking statements, it is possible that the future events may not occur. 
Moreover, the forward-looking estimates and forecasts derived from third-party studies may prove to be inaccurate. Actual results, performance or 
events may differ materially from those in such statements due to, without limitation: changes in general economic conditions, in particular economic 
conditions in the markets on which the Company operates, changes affecting interest rate levels, changes affecting currency exchange rates, changes 
in competition levels, changes in laws and regulations, and occurrence of accidents or environmental damages and systematic delivery failures.

Forward-looking statement
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Profitable growth has 
always been our focus
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Revenue grew 21% 

Recurring revenues 
grew 47%

EBITDA up 31% with a 
margin of 34%

Upgraded financial 
targets twice and 

ended revenue above 
target 

Continued the US 
transition towards 

revenue share

Acquired seven 
companies including 

Playmaker Capital

AdVantage 
development off to a 

promising start

2023 highlights



By Flemming Pedersen
       EVP & CFO

Financial performance



Strong Q4 performance made us beat our full year revenue guidance
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Full year performance continued the strong historical trajectory
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*Before special items



Our continuous focus on recurring revenue is paying off 
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Recurring revenue
mEUR



North American revenue 
share transition continues
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+87.000
total NDCs

+115.000
total NDCs

NDCs Revenue share NDCs

+32%

Q4 23Q4 22



By Jesper Søgaard 
      Co-Founder & CEO

Business review



Copenhagen

New York City

Nis

A global network of leading sports 
media brands entertaining a global 
sports audience of more than 400 
million monthly visits
* not an exhaustive list

Partnerships
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BC group BC brands BC media partnerships

(1) Source: SimilarWeb
(2) Not exhaustive;
(3) Only web based audience

The sports media industry has potential for further consolidation   



Q1

North Carolina 
sport betting

January 13 - February 

Africa cup of 
nations

June 14 - July 14

Copa America
UEFA European 
championship

TBD

Brazilian sports 
betting regulation

2024 is filled with exciting sporting events 
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Q1 Q2 Q3 Q4



Net debt/EBITDA* 
target

EBITDA target

Revenue target

2023 2024 

315-325
Exceeded (327 mEUR)

105-115 mEUR
Met (111 mEUR)

< 2x
Met: 1.99

 390-420 mEUR
(19-29% growth)

125-135 mEUR
(Growth of 13-22%)

 < 3x

*EBITDA before special items

Continued strong growth expected for 2024
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Revenue 
growth 21%; 

Recurring 
revenue 

growth 47%

EBITDA growth of 
31%; margin of 34%

Development of 
AdVantage, which is 

off to a good start

Upgraded targets 
several times 

throughout the year

Absorbed the 
revenue share 

transition in the US 
while growing the 

business

We acquired seven 
strong business 

adding to our 
global network of 

sports media
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Contact

Mikkel Munch-Jacobsgaard
Senior Director of Group Strategy, IR, & 
Corp. Comms.

investor@bettercollective.com 
www.bettercollective.com 

http://www.bettercollective.com

